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Background & Methodology

These are the findings of the Young Person’s Omnibus survey 

conducted between 14th March and 1st July, 2022. The results 

presented herein are from a sample of 271 pupils in their final 

academic year (aged 15 to 16 years old) across England, 

Scotland and Wales. 

The aim of the research was to understand the level of climate 

literacy, (understanding of the Earth’s climate and the impact of 

global warming), amongst those leaving secondary education. 

The questions asked in the survey were developed by the Royal 

Meteorological Society, in conjunction with many of their 

members, including the Intergovernmental Panel on Climate 

Change report authors, to make sure that they give a fair 

assessment of climate literacy and will remain relevant in years 

to come as we hope to repeat the survey on an annual basis.

Online based self-completion sessions were conducted with 

pupils in their classes and administered by school staff. For 

more information about the Young Person’s Omnibus please see 

the appendix.
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Summary

Most pupils say they have 

been taught about climate 

change in a lesson during 

their school years, and 

over half were taught about 

it in the last year 

Despite this, understanding 

of how much the climate 

has warmed is low – with 

many not being sure

6 in 10 school leavers are 

concerned about climate 

change and a similar 

proportion believe that they 

will be impacted by it during 

their lifetime
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Over half of 
school leavers say 
they have been 
taught about 
climate change in 
the last year-
although 1 in 6 
can’t remember 
when they were 
taught about it

Q. How old were you when you were 

last taught about climate change in a 
lesson at school?

Base: Young people in year 11, S4 or S5 in secondary schools (excluding special schools, fee-paying schools and sixth form colleges) n=271
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54%
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7% 19% 18% 13% 0% 40%

Up to 1°C 1-2°C 2-3°C 3-4°C Over 4°C Don't know

5

However, 4 in 10 
say they don’t 
know how much 
the climate has 
warmed, and 
those who think 
they do tend to 
overestimate

Q. How much do you think the climate 

of the Earth has warmed since 1850, 
if at all? 

Base: Young people in year 11, S4 or S5 in secondary schools (excluding special schools, fee-paying schools and sixth form colleges) n=271

*Source: IPCC, 2021: Climate Change 2021: The Physical Science Basis. Contribution of Working Group I to the Sixth Assessment Report of the 

Intergovernmental Panel on Climate Change Available here: https://www.ipcc.ch/report/ar6/wg1/downloads/report/IPCC_AR6_WGI_SPM.pdf

**Figure from Ipsos’ Earth Day 2022 research: n=1,001 GB Adults aged 16-74, 18 Feb- 4 Mar 2022.

True value* 

1.1°C

Mean

2.5°C

Mean amongst 

GB Adults**

1.9°C

47%
of GB Adults 

selected DK**

Only 7% of 

students gave a 

value of 1.0-1.2°C

https://www.ipcc.ch/report/ar6/wg1/downloads/report/IPCC_AR6_WGI_SPM.pdf
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Almost a quarter 
incorrectly 
attribute transport 
as the biggest 
contributor to 
global warming vs 
18% who correctly 
identify industry, 
electricity and 
heat production
Q. How much, if at all, do you think 

the following have contributed to 
global warming?

Rank selection, most to least

Base: Young people in year 11, S4 or S5 in secondary schools (excluding special schools, fee-paying schools and sixth form colleges) n=271

*Source: IPCC, 2022: Climate Change 2022: Mitigation of Climate Change. Contribution of Working Group III to the Sixth Assessment Report 

of the Intergovernmental Panel on Climate Change. Figure 2.13.

Available here: https://report.ipcc.ch/ar6wg3/pdf/IPCC_AR6_WGIII_FinalDraft_FullReport.pdf
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6 in 10 are very or 
fairly concerned 
about climate 
change

Q. How concerned are you about 

climate change, if at all?

Base: Young people in year 11, S4 or S5 in secondary schools (excluding special schools, fee-paying schools and sixth form colleges) n=271

18% 43% 16% 8% 9% 3%

Very concerned Fairly concerned Not very concerned Not at all concerned Don't know Prefer not to say

62% 
Very/Fairly Concerned
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Concern about 
climate change is 
higher amongst 
those doing well 
at school

Q. How concerned are you about 

climate change, if at all?

Self-reported academic achievement

Base: Young people in year 11, S4 or S5 in secondary schools (excluding special schools, fee-paying schools and sixth form colleges) n=271, 

Doing well at school (137), Not doing well at school (100)

62%

74%

54%

24%

21%

34%

Total

Doing well at school

Not doing well at
school

% Concerned % Unconcerned
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1 in 5 believe that 
they will be 
impacted greatly 
by climate 
change, only 8% 
don’t think they 
will be affected

Q. In your lifetime, to what extent do 

you think climate change will affect 
you personally, if at all?

Base: Young people in year 11, S4 or S5 in secondary schools (excluding special schools, fee-paying schools and sixth form colleges) n=271

3%

11%

8%

17%

40%

19%

Prefer not to say

Don't know

Not at all

Not very much

Quite a bit

A great deal



© Ipsos | Climate Literacy Study | July 2022 | Version 1 | Client Use Only11

Appendix
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Fieldwork

• Fieldwork for the study was conducted between the 14 th

March - 1st July 2022. 

• In total, 2,559 pupils participated, from 60 schools 

across England, Scotland and Wales. 

• Of those 18 schools offered sessions with Year 11 pupils 

and 271 completed questionnaires were obtained. 

• Ipsos recruiters provided each school with a unique link 

to access an online survey. In each school two mixed 

ability classes were asked to take part. 

• The questionnaire took on average 18 minutes to 

complete.. 

Methodology 

Points to note

• In advance of the survey taking place, each school was 

sent an introductory leaflet providing full details of the 

project for both the school and participating pupils. 

• A parent letter was sent out in advance of the survey 

taking place, providing information about the Young 

People Omnibus.

• Class teachers were asked to complete a short survey to 

provide information about the class completing the 

survey. 

The Young People Omnibus is a representative survey of pupils attending state secondary and

middle schools in England and Wales.
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Statistical significance 

• Results are based on a sample of the maintained school 

population, and not the entire population. Consequently, 

results are subject to sampling tolerances, and not all 

differences between sub-groups are statistically 

significant. 

• In this report, we have only commented on statistically 

significant differences between sub-groups and years. 

• A guide to statistical significance is included in the 

appendices.

Interpreting the findings  

Presentation of data 

• In tables and charts, where percentages do not add up to 

100%, this is due to multiple answers,  computer 

rounding, or to the exclusion of ‘Don’t know’ or ‘No 

response’ categories. 

• Throughout the tables an asterisk (*) denotes a value 

greater than zero, but less than 0.5%.

• Data are weighted by sex. The weights were derived 

from data supplied by the Department for Education, 

StatsWales and the Scottish Government. Further 

information relating to weighting and the research design 

can be found in the Appendices.

When interpreting the findings it is important to bear in mind the following points:
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A three-stage sampling method was used to survey a representative sample of pupils aged 11-16 years attending academies and 

maintained secondary and middle schools in England and Wales:

1. In England and Wales, the sample of schools was selected from the DfE ‘Get Information about Schools’ database and in Scotland, 

from the Scottish Government database of schools. Special schools, fee-paying schools and sixth form colleges were excluded from

the sampling frame. The frame was stratified by Country and within England by Government Office Region (GOR) and, within each

stratum, schools were selected proportional to the number of pupils attending, to ensures that when a random sample of class groups 

from within schools is selected, all young people in the survey population have an equal chance of participating in the survey. In total 

470 schools from England and Wales were selected to participate;

2. Two classes from curriculum year groups (Year 7-Year 11) took part in the survey for each school. Interviewers were given 

preferences for curriculum year groups to recruit, and where possible, were instructed to select only mixed ability class groups for 

survey completion.

3. All members of the selected class within the nominated curriculum year were asked to complete the self -completion online survey.

Of the 470 schools approached, 60 schools participated, giving an unadjusted school response rate of 13%. Overall, fully completed 

questionnaires were obtained from 2,599 pupils. However the research presented in this deck was conducted amongst Year 11 Students 

only. 

Sample design and response rate
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Ipsos Standards & Accreditations

The UK General Data Protection Regulation (UK GDPR) & the UK Data 

Protection Act 2018 (DPA) – Ipsos UK is required to comply with the UK 

General  Data Protection Regulation and the UK Data Protection Act; it covers the 

processing of personal data and the protection of privacy.

HMG Cyber Essentials – A government backed and key deliverable of the UK’s 

National Cyber Security Programme. Ipsos UK was assessment validated for 

certification in 2016. Cyber Essentials defines a set of controls which, when 

properly implemented, provide organisations with basic protection from the most 

prevalent forms of threat coming from the internet.

Fair Data – Ipsos UK is signed up as a ‘Fair Data’ Company by agreeing to 

adhere to ten core principles. The principles support and complement other 

standards such as ISOs, and the requirements of Data Protection legislation.  

Ipsos's standards & accreditations provide our clients with the peace of mind that they can always depend on us to deliver reliable, sustainable findings. Moreover, our 

focus on quality and continuous improvement means we have embedded a 'right first time' approach throughout our organisation.

This work was carried out in accordance with the requirements of the international 

quality standard for market research, ISO 20252 and with the Ipsos UK Terms and 

Conditions.

ISO 20252 – is the international market research specific standard that 

supersedes BS 7911 / MRQSA & incorporates IQCS (Interviewer Quality 

Control Scheme); it covers the 5 stages of a Market Research project. Ipsos UK 

was the first company in the world to gain this accreditation.

MRS Company Partnership – By being an MRS Company Partner, Ipsos UK 

endorse and support the core MRS brand values of professionalism, research 

excellence and business effectiveness, and commit to comply with the MRS 

Code of Conduct throughout the organisation & we were the first company to 

sign our organisation up to the requirements & self regulation of the MRS Code; 

more than 350 companies have followed our lead. 

ISO 9001 – International general company standard with a focus on continual 

improvement through quality management systems. In 1994 we became one of 

the early adopters of the ISO 9001 business standard.

ISO 27001 – International standard for information security designed to ensure 

the selection of adequate and proportionate security controls. Ipsos UK was the 

first research company in the UK to be awarded this in August 2008.

16
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ABOUT IPSOS

Ipsos is the third largest market research company in the world, present in 90 

markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built unique multi -

specialist capabilities that provide powerful insights into the actions, opinions and 

motivations of citizens, consumers, patients, customers or employees. We serve 

more than 5000 clients across the world with 75 business solutions. 

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 

1999. The company is part of the SBF 120 and the Mid-60 index and is eligible 

for the Deferred Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

GAME CHANGERS

In our world of rapid change, the need of reliable information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data supplier, they need a 

partner who can produce accurate and relevant information and turn it into 

actionable truth.  

This is why our passionately curious experts not only provide the most 

precise measurement, but shape it to provide True Understanding of Society, 

Markets and People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, simplicity, speed and  

substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.

***

“Game Changers” – our tagline – summarises our ambition to help our 

clients to navigate more easily our deeply changing world. 


